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its currency in an effort to 
compete in global markets but 
rather adopt policies to make 
them competitive.  The Argen-
tina peso is pegged to the U.S. 
dollar. 
Research results presented at 
the conference, identified ten-
derness and flavor as the top 
consumer concerns when buy-
ing beef.  The presenters 

(Continued on page 2)

Utah Contingency  
Attends World Hereford Convention  

Cytozyme Laboratories: "Small Business and Exporter of the Year" 

In April, a Utah delegation at-
tended the 13th Annual World 
Hereford Conference in Bue-
nos Aires, Argentina.  The 
theme, “Cattle for the New 
Millennium”, provided an op-
portunity for over 1,000 Here-
ford producers from around 
the world to hear reports and 
share ideas on genetics, mar-
ket opportunities and host 
country perspective. 

Randy Parker of the UDAF presents a Utah
commemorative belt buckle to Horacio La Valle,
Director of the Argentina Hereford Association
while attending the 13th Annual World Hereford
Conference in Buenos Aires, Argentina.

Under a grant from U.S. Live-
stock Genetics Export, Inc. 
(USLGE), Randy Parker, Utah 
Department of Agriculture & 
Food’s (UDAF) Director of Mar-
keting, joined Ken Ashby, 
President of the Utah Farm 
Bureau Federation and Brent 
Tanner, Executive Vice Presi-
dent of the Utah Cattlemen’s 
Association, as part of an offi-
cial U.S. delegation attending 
the event.  
The conference opened with 
an address from Argentina 
President Carlos Menem, who 
declared strong support for his 
country’s agriculture industry.  
He praised the quality of Ar-
gentina’s Hereford beef and 
highlighted the recent declara-
tion that Argentina is foot and 
mouth disease free.  This pro-
vides opportunities for interna-
tional market development by 
Argentina.  It was made clear 
that Argentina will not devalue 

This year marks the 25th anni-
versary of Cytozyme Laborato-
ries, Inc.  Located in Salt Lake 
City, Utah, Cytozyme has be-
come a world leader in fermen-
tation technology through the 
development of a multi-stage 
process that is used to manu-
facture six lines of product.  
Cytozyme manufactures prod-
ucts for agricultural crops, 
farm animals, lawns and gar-

dens, organic waste manage-
ment, pet and sport animals, 
and humans. 
The line of products for hu-
mans is called HUMIX.  This 
family of multi-vitamin and 
mineral supplements helps 
reduce physical and psycho-
logical stress, helps maintain 
a nutritional balance, and re-
moves free radicals from the 
body.  To be beneficial, vita-
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appears ready to compete for 
this growing market. 
The final day of the confer-
ence was spent at a Hereford 
cattle show and sale.  Argen-
tina cattle producers have 
been working to improve the 
quality of their genetics.  The 
exhibited Hereford cattle 
showed they have accom-
plished that goal.   
The 14th World Hereford Con-
ference will be held in Armi-
dale, Australia in 2004. 

ference, the Argentina Here-
ford Association and the 

country’s largest supermarket 
chain announced a marketing 
alliance to sell only Argentina 
Hereford Beef. 
World demand for organic 
and natural beef was de-
scribed as a growing market 
opportunity.  As consumers 
make economic gains and 
increase disposable income, 
they are willing to spend more 
on what they perceive as 
healthier.  Argentina currently 
supplies grass fed beef and 

World Hereford Convention 
(Continued from page 1) 

showed results that 
Hereford beef shear 
tests beat other major 
cattle breeds including 
Angus for tenderness.  
Hereford’s tenderness 
and flavor are impor-
tant in developing con-
sumer preference and 
expanding the Certified 
Hereford Beef pro-
gram.  During the con- The pampas region is Argentina's highest beef and 

grain production area. 

Dairy Options Pilot  Program promoted in Utah 
learn about hedging milk 
prices through hands-on put 
options trading through the 
Dairy Options Pilot Program 

(DOPP). 
The Marketing Division of the 
Utah Department of Agricul-
ture and Food has been par-
ticipating with Utah State Uni-

versity in training Utah dairy-
men in the use of futures and 
options so they can take ad-
vantage of the DOPP program.  
In addition, the Marketing Di-
vision of UDAF has traveled to 
Idaho to assist in the training 
of Idaho dairymen as well. 
DOPP provides eligible dairy-
men an opportunity to learn 
how futures and options mar-
kets work and first-hand ex-
perience in buying put op-

(Continued on page 3) 

Milk prices are more volatile 
than ever, and many dairy pro-
ducers feel they have few al-
ternatives when it comes to 
price risk manage-
ment.  The Risk 
Management 
Agency (RMA), a divi-
sion of the USDA, is 
currently promoting an innova-
tive cost-share price protec-
tion pilot program in selected 
states and counties.  The pro-
gram allows dairy farmers to 

have overcome economic 
and trade problems. 
  Throughout the remainder 
of the conference, delegates 
and members discussed is-
sues that included, credit, 
trade, globalization, animal 
health and many others.  En-
vironmental issues were dis-
cussed since the continuing 
drought in Northern Mexico 
has reduced herd sizes for 
most cattle producers. 
  In conjunction with the con-
vention, the Chihuahua Cattle 
Union hosted a trade show.   
Representative Johnson 
noted the high quality of the 
cattle genetics that were ex-
hibited at the show.  “It was a 
great opportunity to travel to 
Mexico, to get acquainted 
with Mexican cattle produc-
ers and to better understand 
border issues from their per-
spective,” Johnson said. 
 

  The 64th annual general 
assembly of the Mexican Na-
tional Livestock Confedera-
tion was held June 10 - 14, 
2000 in Chihuahua, Chihua-

hua, Mexico.  A Utah team 
participating with a grant 
from U.S. Livestock Genetics 

Export, Inc. (USLGE) was part 
of the 30 member official 
United States delegation.  
Randy Parker, UDAF Director 
of Marketing, Seth Winterton, 
UDAF Investigative Officer and 
State Representative Bradley 
Johnson of Aurora traveled to 
Mexico’s largest cattle produc-
ing state for the convention. 
USLGE joined with livestock 
groups and state departments 
of agriculture to organize an 
educational display to provide 
information on U.S. livestock 
genetics.  Producers and rep-
resentatives from several 
states were on hand to meet 
with and visit with Mexican 
livestock producers.  The UDAF 
Marketing Division developed 
a special informational bro-
chure identifying Utah cattle 
producers interested in the 
Mexican market.   
  The state of Chihuahua is 

Mexico’s largest cattle produc-
ing state and is the largest 
exporter of cattle to the United 
States.  These cattle produc-
ers have been using U.S. ge-
netics and improving the qual-
ity of their livestock.  They are 
producing feeder cattle that 
make their way to Midwest 
where they are finished.  
While a lot of Mexican feeders 
are moving north, it was also 
pointed out that one of the 
fastest growing imports from 
the U.S. to Mexico is proc-
essed beef. 
  The opening session of the 
convention featured President 
Ernesto Zedillo Ponce de 
Leon.  With the July national 
elections only weeks away, 
President Zedillo was working 
to build credibility for his party 
with the important agriculture-
voting block.  He pointed out 
that working together they 

UTAHNS ATTEND MEXICO’S NATIONAL LIVESTOCK CONVENTION 

Randy Parker, UDAF, Bilo Wallace, 
cow/calf operator in Chihuahua and 
member of the Chihuahua Cattle Union 
and Brad Johnson, Utah state 
representative, visit at USLGE booth at 
the Confederacion Nacional Ganadera 
convention in Chihuahua, Mexico. 
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"…(it is the hope of the RMA) to expand the 
program to other areas such as cattle and 
grains.” 



to $30 per option. 
To be eligible to participate in 
the current DOPP, Utah dair-
ies must be located in Cache 
and Utah counties. 

Dairy Option Pilot Program is 
just one program being 
looked at by the FMA in using 
futures and options to provide 

price protection to producers.  
Representatives of the RMA 
in visits to UDAF offices have 
indicated they hope to ex-
pand the program to other 

areas as well such as cattle 
and grains.” 
Of course, this option price 
protection has a cost, some of 
which is borne by Utah dairy-
men and some by 
the RMA.  Produc-
ers pay 20 percent 
of the premium (or 
cost) of each op-
tion, while the 
USDA pays 80 per-
cent of the pre-
mium as well as 
broker fees of up 

Dairy Options  
(Continued from page 2) 

tions.  The put options con-
tracts enable producers to buy 
a kind of price insur-
ance to ensure a mini-
mum price for their 
milk.  When milk prices 
decline, the option con-
tract increases in value, com-
pensating for the loss in the 
milk price fall below the floor 
(or "strike price").  
Richard Sparks of the Market-
ing Division of UDAF said, “The 

Cytozyme’s technology has 
been used to benefit people 
worldwide in more than 40 
countries on six continents.  
As a world leader of this tech-
nology, Cytozyme has been 
recognized by the U.S. Small 

Business Administration as 
“Exporter of the Year” and by 
the Greater Salt Lake Cham-
ber of Commerce as the 

Cytozyme  
(Continued from page 1) 

mins and minerals must be 
taken up by the body.  The 
chelation (surrounding) of 
minerals by proteins, carbo-
hydrates, or 
fats can in-
crease the ab-
sorption of 
these nutrients 
from the digestive tract.  The 
process used to create HU-
MIX produces bioavailable 
vitamins and minerals. 

“Small Business of the 
Year.” 
As the new millennium 
begins, Cytozyme cele-
brates its 25th year of 
business in Utah and 
throughout the world.  
Cytozyme is dedicated to 
the development of bio-
technology that pro-
duces superior nutri-
tional products. 
 

HUMIX helps reduce physical and psychological 
stress, helps maintain a nutritional balance, and 
removes free radicals from the body.  

Cytozyme has become a world leader in 
fermentation technology... 

Put options are the right but not the 
obligation to take a short position in the 
underlying milk futures contract. 

The U.S. food Export 
showcase (USFES) was held 
in McCormick Place in Chi-

cago, Illinois the second week 
in May.  USFES is sponsored 
by NASDA and USDA’s Foreign 
Agricultural Service (FAS) and 
held in conjunction with the 
Food Marketing Institute’s 
Supermarket Industry Con-
vention & Educational Exposi-
tion.  Four Utah firms partici-
pated in this year’s Show-

case. 
Those firms included 

Kitchen Specialties, Red-
mond Minerals, EZ Foods, 
Inc. and The Game of Work.  
These firms exhibited their 
products along with 350 
manufacturing firms and 33 
state departments of agricul-
ture.  Utah has provided a 
Utah Pavilion the past two 
years and the pavilion is be-
ginning to be well recognized 
by Showcase attendees who 
in-

sure they visit the pavilion.  
Utah tried something new this 
year and expanded its pavil-
ion to include Wyoming and 

Montana to form the Rocky 
Mountain Pavilion. 

It is the goal of the 
USFES to provide small and 
medium-sized food manufac-
turers with a cost-effective 
opportunity to reach an inter-
national audience of influen-
tial food buyers and increase 
exports of their products.  Two 
of the Utah firms, Kitchen 
Specialties and Redmond 
Minerals already are export-
ing and EZ Foods, Inc. is start-
ing to look at export markets.  
Chuck Coonradt, president of 
The Game of Work, attended 

the 

Showcase because his com-
pany has developed a large 
clientele in the food industry. 
 

Four Utah Companies Exhibit at  U.S. Export Showcase 
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The Utah Pavilion is well 
recognized by Showcase 
attendees... 
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"(We) felt it was worth it.  We made a couple of really 
good contacts...they send out their potatoes and want 
to use a sample of RealSalt to go with each one.   That 
would give us a lot of exposure". 

Jason Nielsen, Business and Marketing Director 
Redmond Minerals 
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SIAL 2000 Parc des Expositions de Paris Nord, Vilepinte, France October 22-26, 2000  
               (Western US will have 20 booths, only a few still available) 
FOODEX JAPAN 2001 Nippon Convention Center Tokyo, Japan March 13-16, 2001 
FOOD ASIA 2000 and HOTELASIA 2000 Singapore, Singapore April 11-14 
US FOOD EXPORT SHOWCASE  Chicago, Illinois May 6-8, 2001 
HOFEX 2001 Hong Kong Convention and Exhibition Centre, Hong Kong May 8-11, 2001 
ANUGA, Cologne, Germany October 13-17, 2001 

vides a 1½-hour consultation 
focused on strategic choices in 

The Western United 
States Agricultural Trade Asso-
ciation (WUSATA) will be in 
Salt Lake City July 11th and 
12th to continue their Export 
Readiness Program.  This fed-
erally funded program is de-
signed to assist small food and 
agricultural companies that are 
exporting for the first time, as 
well as export veterans looking 
for professional advice.  

John Kauke, Principal 
of Global Market Linkage, pro-

export tactics that fit the indi-
vidual company strategy and 
budget.  Mr. Kauke is a busi-
ness development consultant 

with more than twenty years 
experience pioneering foreign 
markets in the consumer food 
and publishing industries. 
Randy Parker, UDAF Mar-
keting Director and Richard 
Sparks, UDAF Marketing 
Facilitator will be on hand to 
help identify state and federal 
export programs that can help 
those Utah companies par-
ticipating in Export Readi-

Export Readiness 2000 In Salt Lake City July 11th & 12th ness.   
Utah companies par-

ticipating this year are Timber-
line Farms, Mc Farland’s 
Foods, Redmond Minerals, 
Daily’s Meats, Fruitizia, 
Grandma’s Country Food, Dan 
Morrison Meat Pies and 
Springdale Fruit.  Questions 
about this or any other related 
UDAF marketing activities can 
be addressed to Richard at 
(801) 538-4913 or email at ag-
main.rsparks@email.state.ut.us. 
 

Western U. S. Trade Association 

Upcoming Events 


